The CONTINGENCY CONNECTION

A Full Service Marketing Program dedicated to Weekly Racers

The CONTINGENCY CONNECTION offers a unique opportunity for you to gain direct access to the WEEKLY Oval, Drag, Import, and Motorcycle racing arenas. In the past, it has been virtually impossible for marketers to reach the masses of WEEKLY racers and spectators through any one form of advertising.  The CONTINGENCY CONNECTION has made it possible to promote products DIRECTLY to this vast array of racers and spectators through product certificates, track signage, decals on thousands of racecars, and public address announcements.  Nearly 100 manufacturers make up the current CONTINGENCY CONNECTION sponsor group and, they in turn, market over 100 products directly to the racers and spectators through the CONTINGENCY CONNECTION. Collectively, the sponsors bring over $9,000,000 in cash and product certificates to this one of a kind, NATIONAL, racing awards program. 

On a much broader scale…The CONTINGENCY CONNECTION is a race-marketing program, which includes 1200+ events in nearly 100 key racing markets nationwide. The program includes NASCAR, UMP, DIRT, SPRINT, NHRA, AHRA, UARA, and IHRA sanctioned tracks. If you need access to this huge target market of weekly racers and spectators----We make it happen!!!!

Many Leading National Performance Manufacturers and Performance Publications such as Mr.Gasket, Moroso, K&N, SPEEDWAY ILLUSTRATED, Richmond Gear, and Hedman Hedders have already found the CONTINGENCY CONNECTION as an effective and affordable way to reach the weekly racer. 

Marketers of non-performance oriented products are gravitating to this untapped market as well.   Beverage, truck accessory, and apparel companies are also using the marketing of the CONTINGENCY CONNECTION to reach the masses of grass-roots racers and spectators in this great sport.   

Various publications are taking a closer look at the CONTINGENCY CONNECTION from an advertising, sales, and event-marketing standpoint.  They need a venue to boost subscriptions and we have 100 venues across the country with 1200+ events annually---not to mention 15,000 racers  and 50,000 spectators PER WEEK as part of the CONTINGENCY CONNECTION.

If you have something to promote to the masses of weekly racers and their thousands of family members, friends and spectators that attend weekly racing events we can distribute it to 100 target markets throughout the country TODAY!  We have tried and tested, results-generating, PROVEN marketing programs READY TO ACTIVATE for your business exposure needs!!!  One such example, is the Mr. Gasket Performance Group of Cleveland, Ohio. They wanted a program to reward weekly racing efforts and create Mr. Gasket Race Teams across the country.  Through the CONTINGENCY CONNECTION SERIES PROGRAM, Mr. Gasket sponsors the HURST CUP (Oval Track) and the MALLORY CUP (Drag Racing), which includes $20,000 Cash, $30,000 Certificates, and $200,000+ in Team Sponsorship Packages! 
It is a demographic fact that 80% of racers are weekly racers and the CONTINGENCY CONNECTION delivers brilliantly to this most demanded market!!!  

For marketers of ANY product or service that need an effective, affordable, and simple way to reach the WEEKLY racing market...

The CONTINGENCY CONNECTION IS THE ANSWER!

The CONTINGENCY CONNECTION 

I.  What the CONTINGENCY CONNECTION can do for You…

1. Manufacturers –We offer Exposure and Sales to the HUGE market of WEEKLY racers and spectators for an unbelievably low monetary and time commitment!

2. Track Operators – We offer the FIRST of its kind, NATIONALLY sponsored $100,000+ Contingency program and Bonus Series Program to increase track profitability…for an amazing low enrollment fee! 

3. Media/Publications – We offer an avenue to increase subscription sales, increase advertising sales, and offer event-marketing opportunities.  Again, second to none in the industry!

II. The CONTINGENCY CONNECTION Opportunity

· We Create Season-Long Promotional Programs- Various Series and Bonus Programs are available such as the “Mr. Gasket Series”- Hurst Cup and Mallory Cup CASH Bonus Programs designed to attract MORE tracks and MORE racers!

· Design and Administer Special Event Program Sponsorships to include car shows, off-road racing, motorcycle shows, banquets etc. This program is currently promoted as the Auto Meter National Special Event program.

· Provide an advertising and editorial direct connection to thousands of CONTINGENCY CONNECTION tracks, racers, and spectators through the NATIONAL CONTINGENCY CONNECTION Track Yearbook.  It will be distributed to racers and spectators at all CONTINGENCY CONNECTION tracks, special events, and trade shows.  It will feature sponsor products, valuable coupons, new product information, and much more!  

· OFFICIAL Product Sponsorship opportunities and programs to promote a single product as the OFFICIAL product of the CONTINGENCY CONNECTION.

· Apparel Sales Opportunities

· Competitive advantage and continued added value through year to year broadening of markets and racing categories. (ie Addition of Motorcycle and Import)

· Racer Mailing Lists- Extensive list for direct mail marketing contact

· Track Signage and Banner Rights- Valuable at-track exposure in key markets

· Website- Links and advertising opportunities.  The CC website is a “One Stop Shop” for weekly racers nationwide

· Advertising and Editorial coverage in purchase and trade ads in national magazines, local track newspapers, flyers, mailings, signage, decals etc.   

· Display Rights/ Promotional Tickets / Credentials for customers, employees and local promotions at all member tracks

· Track Publicity- Regional/Local exposure in newspapers, programs, brochures 

· PA Announcements- Studio produced 30-second public address commercial announcements at 1200 events promoting sponsor products/services to thousands of racers and spectators.

· Sampling and Literature distribution rights at all 60 CONTINGENCY CONNECTION tracks.

· Coupon Distribution rights- Bounce back coupons distributed at tracks directs customers into retail outlets to buy specific products 

· SPORT COMPACT and MOTORCYCLE Programs broaden sales opportunities and attract more racers, enthusiasts, and tracks to the CONTINGENCY CONNECTION!

· Mandatory Decal Exposure- Season long advertising with decals keeps the positive momentum of your involvement going year after year!  

JACKIE RESSA

President JRB Marketing Inc

If you need someone with a relentless marketing and advertising focus to promote your company and products then look no more---Jackie is the answer.  Jackie started her automotive career in high school working part-time at Edgewater Sports Park and as a cashier at Nationwise Auto Parts in Cincinnati, Ohio.  She found out early that there was fun to be had and money to be made in the racing business!

Jackie was recruited by Ford Motor Company, upon graduation from Miami University of Oxford, OH.  She started in the Ford Parts and Service Division but it wasn’t long until her racing interests were known and she was promoted to an aftermarket Motorcraft Racing position that included NASCAR and Drag Racing promotions with automotive retailers and warehouse distributors.

Through her remarkable ability to listen to her customer’s needs, get to know the customer’s products, and help each customer achieve their race-marketing goals she consistently delivers amazing marketing programs with results!  Jackie’s race-marketing success stories include prestigious companies such as Ford Motor Company, 3M Company, Snap-on Tools and most recently the Mr. Gasket Company Hurst and Mallory Cup Series Sponsorship and the Parts Pro Performance Center’s Weekend Warrior Bonus Program key programs in the national CONTINGENCY CONNECTION.

RONNIE BALL

President Contingency Connection

If you are looking for someone who knows practically everyone in the racing industry, then Ronnie Ball is the ticket!  From the quick-rod racer in Bristol, TN to the President and CEO of most major performance companies, Ronnie knows NO STRANGERS with his 25 years in the racing industry!

Ronnie began his racing career soon after the founding of IHRA when Larry Carrier started the sanction and broke away from the NHRA as the IHRA Contingency Director---no less!  He is and has been a TRUE manufacturers advocate for his entire racing career lobbying for MORE exposure and LESS fees for manufacturers.  Equally, he has always been an advocate for the “little guy” WEEKLY racer---so much so he started the first of it’s kind, and ONLY…national program designed specifically to reward the WEEKLY racer for his efforts—the CONTINGENCY CONNECTION.  Ronnie and his partner Jackie Ressa have filled a well-needed niche in the racing industry beginning with ONE track in 1994 to over 100 tracks in 2004!

Contact Information:

Email: info@contingencyconnection.com    Website: www.contingencyconnection.com

Ronnie Ball 


  



Jackie Ressa 

 President Contingency Connection

            President JRB Marketing Inc.

21585 Campground Rd




323 Lola Mere Dr

Bristol, VA  24202





Kingsport, TN  37660

276-466-1001






423-288-0285
WHAT PEOPLE ARE SAYING ABOUT THE CONTINGENCY CONNECTION

It’s the BEST program I have heard of in a long time.  Our racers love it at I-55 Raceway.  I wish the Contingency Connection would have been in place when I was short track racing every weekend!








       Kenny Schrader- NASCAR Driver

We are proud to have been the FIRST COMPANY to sign up on the CONTINGENCY CONNECTION back in 1994 and plan to stay for the duration!  They add value year after year by adding new race markets and adding new programs such as the import, motorcycle, and special events programs.  Great return on a minimal investment.

                      

  Ron Funfar- President and Chief Operating Officer Hedman Hedders         


The Contingency Connection is quick to react to Auto Meter's needs. For example, the new CC Special Events program is the answer to all inquiries for car shows or any other motorsports single event. We can now say "YES" to grass roots organizations such as local car shows, or club outings. It took less that a month from the inception of the program to announcing it.  Great service and awesome value, we bought the whole package!
                     


Bud Porter- Director of Motorsports Auto Meter Products, Inc.


The first of its kind, and ONLY national contingency program for weekly racers.  Remarkable idea!






     -John Carollo- Motorsports Journalist

By providing participating sponsors with CC promotional materials that are going to the tracks and racers, the CONTINGENCY CONNECTION keeps everyone in the knowledge loop. It allows manufacturers to have a greater level of participation, resulting in a win-win for all concerned.





        -Steve Cole Director of Communications- Barry Grant Inc.

The BEST advertising buy in the industry. 


 





- John Dickey Owner AED Company

CC is already the BEST VALUE for the dollar.  If it ain’t broke---don’t fix it! 






  -Craig Momberger-Hughes Performance

Just keep doing the job you are doing.  The CC works for us.










-Joe Hanson DJ Safety

